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OBJECTIVE 

 To impart basic concepts meaning and models of development 

 To make students aware about problems and issues of the development. 

 Inculcate knowledge of development communication and relations with 

media and society. 

 Know the functioning of media in development coverage. 

 Understanding the rural India and its problems. 

Unit-I The meaning of Development communication                    

 Concepts of development & Definition 

 Role of communication in development 

 The meaning of development communication in India 

 Cultural nationalism and development 

 

Unit-II Theories of Development Communication  

 

 The dominant paradigm of development 

 Modernization theory 

 Dependency theory 

 Diffusion of innovations theory 

 Globalization theory 

 Alternative development 

 Participatory communication: Social marketing theory; Media advocacy 

 

 

 

 

 



Unit-III Indian Models of Development and Planning    

 

 Gandhian Model of Development 

 National Development model: Five-year plan & Policy commission 

 Social development model 

 Governance and decentralized development model, e-governance 

 

Unit-IV Communication Strategies for Rural Development   

 

 Rural development: Origin and growth 

 Print media in development journalism  

 Radio in development communication  

 New media in rural development 

 

Unit-V Indian Developmental experiment  

 

 Satellite instructional television experiment 

 Kheda communication project 

 Jhabua development communication project 

 Training and development communication channel 
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